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Å Founder: Girlstart

Å Featured on: Oprah, 

Å CNN, the Today Show

Å AFP Outstanding Fundraiser of 
the Year 

ÅWhat Rachel does: custom 
training, board retreats, online 
classes

Å Weaknesses: wine tastings, 
chips, queso 

Rachel Muir, CFRE

www.rachelmuir.com 
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What goes 
into a great 

appeal? 6 appeal 
tips to raise 
more $$$

Before/after 
appeal

makeovers 

Q & A

Click worthy  
subject lines 
& tips to write 

them 

Write Better Fundraising Copy 

Slides -> RachelMuir.com/handouts



Does writing an appeal feel like this?   

Lots of distraction



Get this free newsletter ->  fundraisingwriting.com  





Your gift 

will solve 

it 

Problem Solution



THE #1 KILLER MISTAKE THAT TANKS

ANY APPEAL



Not having a strong offer  

Tell the donor WHAT their gift will do

Ȱ̧ ƻǳǊ Ϸмлл ǿƛƭƭ Ǉŀȅ ŦƻǊ ŀ ƳƻƴǘƘΩǎ ǿƻǊǘƘ ƻŦ 
ōŀōȅ ŦƻǊƳǳƭŀ ŦƻǊ ŀ ƘǳƴƎǊȅ ƻǊǇƘŀƴέ

How the money will be used 

What OUTCOME will result from the        
dollar amount you are requesting 



Letôs get to know youé



How many emails 

of your end of year  

appeal do you 

send?
1) Once

2) Once, but I resend to 

unopens

3) We send 3, w/diff subject 

lines over several 

days/weeks  

4) We send 4

5) We send 5

6) We send 6

7) We send 7 or more 



How much email?

ñMost nonprofits think 
every donor receives 

every message we send.  
They donôt!ò 

Steven Screen, Better Fundraising 



TACTICAL TIPS TO WIN THE 

FUNDRAISING JACKPOT



Tear Down 

the Great 

Wall of Text



Maximize readability  

Want help? -> LeagueofExtraordinaryFundraisers.com



How to boost 
readability   

Å14 -15 point serif 
font 

Å1.5 line spacing
ÅShort sentences &  

paragraphs
ÅSimple syntax
ÅStrategic bolding & 

underlining



Problem:  Great wall of text 



JULIE COOPER  Å  FUNDRAISINGWRITING.COM 



JULIE COOPER  Å  FUNDRAISINGWRITING.COM 

Hit 

ñreturnò 

twice

on the 

keyboard!

See how approachable this appeal is now?



Hit 

ñreturnò 

twice

on the 

keyboard!

See how approachable this appeal is now?



Preview all donor emails 

on your phone too!

(and adjust accordingly)



Donõt
Crowd
Your
Copy

JULIE COOPER  Å  FUNDRAISINGWRITING.COM 



Donõtdo this

In your donor communications...

Make all elements smaller 

to fit in a certain space.

Do this instead

JULIE COOPER  Å  FUNDRAISINGWRITING.COM 

Make your design 

accessible and 

welcoming.



Notice the . . .

Small font size 

Block paragraphs

Narrow margins



Readable 

font size

Paragraph 

indents

Wide 

margins

JULIE COOPER  Å  FUNDRAISINGWRITING.COM 

Itôs easier to read 

when you let your copy  b  r  e  a  t  h  e


