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Determine the overarching goal of your
communications plan within a defined time period.

GOAL

Example: Promote higher awareness and engagement

around legacy giving to increase planned gifts to the

Foundation by 5% within FY 2022.



Current Donors

• Philanthropic nature

• Familiarity with 
nonprofit sector

• Capacity for legacy 
giving

Outline your target audience and their
attached personas.

TARGET AUDIENCE

Professional 
Advisors

• Client relationships

• Gift expertise

• Mutual benefit



Create a brief top-line message that encompasses
the components of the campaign.

Message Development

Example: Leave a lasting legacy

May be helpful to develop a “big idea” that defines
the communications campaign.

Example: Pie Society



Website

Social Media

Press Relations

Newsletters

Annual Report

Advertising
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WEBSITE

• Available 24/7
• Analytics
• Up-to-Date
• Scheduled refresh



SOCIAL MEDIA
• High engagement
• Extensive reach
• Time requirement
• Relevant content
• Analytics
• Traffic to website



PRESS RELATIONS
• Relationships
• Press releases
• Features
• OpEds
• Scoops



E-Newsletters
• Timing
• Relevance
• Analytics
• Length



Annual Report
• Story based
• Informative
• Self-promotion



Advertising
• Mini-campaign

• Goals
• Audience
• Message
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Analytics
• Google Analytics
• Year-over-year gift analysis
• Increase in followers/contacts
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Natalie Kelinske

Sen. Director of Communications & Donor Services
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254-754-3404


